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Dear Champion of Accessible Medicines, 
 
We are excited for your support in sharing the work of the Association of Accessible 
Medicines and The Biosimilars Council in social media channels. Whether you are a 
Tweeter newbie or guru, we hope you find this toolkit helpful. 

 

Social Media Impact 
Using Facebook, Twitter, and other social platforms are vital tools for: 
 

• Engaging elected officials, government agencies, business allies, 
patient groups, and other stakeholders.  
 

• Increasing awareness about your patient story, your business, the 
industry and the importance of generic drugs.  
 

• Thanking political and media champions and highlight their positive 
public statements about generic drugs and other important issues to 
our industry and patients. 
 

• Sharing news and enlisting support from friends in your network. 
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ENGAGING YOUR MEMBER OF CONGRESS  
As a voter, your opinion matters to your Member of Congress. Elected officials work for 
their constituents. As an American, your advice and counsel matter concerning the 
issues that impact your business, patient care, medical costs and ultimately – your 
quality of life. 

It is essential to develop a strong, multi-faceted relationship with your elected officials. 
The first step is for them to hear from you. You can start this process by looking for 
active campaigns on our website and by clicking on the “TAKE ACTION” button on 
accessiblemeds.org. 

 

Here are three simple ways to build a relationship with your Member of Congress: 
• Tag them in a Facebook post our Tweet 
• Share an active AAM campaign and use our #hastag 
• Send an email through our TAKE ACTION button on accessiblemeds.org  
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ENGAGING ON SOCIAL MEDIA 
Social media, including platforms like Facebook and Twitter, is an excellent way to thank 
lawmakers and highlight positive public statements about generic drugs, and other 
important issues that impact Americans. 
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Pro Tips 
1. Follow and like the Twitter and Facebook accounts of your elected 

representatives.  
2. Follow reporters who write about health care and prescription drugs. That 

improves the likelihood that your social media posts are viewed by journalists who 
need to understand your business and our industry.  

3. The more you build up your personal/professional social media network, the 
further AAM’s reach grows. 

4. Use visuals; photos and charts attract more attention than text alone. 
5. Post “in the moment” or as close as possible; social media moves fast. 
6. Be interesting/authentic but not harsh. 
7. Proofread before posting; if you have multiple accounts, double-check that you’re 

signed into the right one. 
 

AAM on Social Media 
1. “Like” the Facebook page of the Association for Accessible Medicines 

(https://www.facebook.com/accessiblemeds/). That way you’ll get the latest 
news from AAM and you can share with your network. We are also on YouTube, 
LinkedIn and Instagram. 

2. Follow @AccessibleMeds on Twitter. You will see all AAM’s latest Tweets, and can 
re-tweet (“RT”) them to your followers. 

3. Follow @BiosimsCouncil on Twitter. You will see all AAM’s latest Tweets, and can re-
tweet (“RT”) them to your followers. 

4. Like and follow your Members of Congress’ Twitter and Facebook accounts. 
5. Follow reporters who write about health care and prescription drugs. That 

improves the likelihood that your social media posts are viewed by journalists who 
need your help to understand the impact of policy decisions on patient lives.  

6. Posts with images and video perform best. We urge you to use the resources on 
our website and share patient stories, infographics and videos to help educate 
lawmakers. 

  

https://www.youtube.com/channel/UCX1h-YqFGCGGldb48sWYAtg
https://www.linkedin.com/organization/11041580/
https://www.instagram.com/accessiblemeds/
https://twitter.com/AccessibleMeds
https://twitter.com/BiosimsCouncil
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Other Twitter Accounts to Know 
 
@A4Affordability  Americans for Affordable Products 
@AMGN_PR Amgen 
@AmJNurs  American Journal of Nursing 
@Alnylam  Alnyam 
@ARIADPharm  Ariad 
@BayerUS  Bayer US 
@biogen Biogen 
@BioPharmaReport  Biopharma Reporter 
@biosimilars101  Biosimilars 101 
@FDAMedWatch  US FDA MedWatch 
@GileadSciences  Gilead 
@GoodRx  GoodRx 
@hcldr  Healthcare Leadership 
@HHSGov U.S. Dept. of Health and Human Services 
@INFIPharma  Infinity Pharma 
@ironwoodpharma  Ironwood 
@JNJInnovation  J&J Innovation 
@JanssenUS  Janssen 
@JoinAPPA  American Pharmacy Purchasing Alliance 
@NHCouncil  National Health Council 
@Novartis Novartis 
@NovartisScience Novartis Science 
@NovartisCancer  Novartis Cancer 
@patientaccess  Alliance for Patient Access 
@PharmaVOICE  Pharma Voice 
@RxDrugCoalition  Coalition for Affordable Prescription Drugs 
@P4AD_  Patients for Affordable Drugs 
@PBOAssoc Pharma and Biopharma Outsourcing Association 
@SunPharma_Live  Sun Pharma 
@VertexPharma  Vertex 
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Using Twitter Tags 
 

The @ sign is used to call out usernames in Tweets: "Hello @twitter!" People will use your 
@username to mention you in Tweets, send you a message or link to your profile. 

The # sign indicates a hashtag, a word or phrase (with no spaces) immediately preceded 
by the # symbol. When you click or tap on a hashtag, you'll see other Tweets containing 
the same keyword or topic. 

 

#medswithinreach 

#RxSolutions 

#generics 

#biosimilars 

#biotech 

#GenericDrugs 

#HealthCareReform 

#rxprices 

#drugcosts 
 

 
Note that #pharma is the hashtag to signal posts having to do with our industry, whereas 
@PhRMA is the user tag for PhRMA. 
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Suggested Tweets 
 

Generic competition is a proven way to contain the cost of medicine. What policymakers can do 
now: http://www.rxsolutions.us 

 

We support @AccessibleMeds commitment to more generic competition and lower drug 
spending! 

 

Generic drugs saved [state] billions of dollars each year (Image: state savings map) 

 

We support @AccessibleMeds 5 policy solutions to lower drug costs at rxsolutions.us  

 

Generic prices overall go down. One-size fits all "solutions" to high drug prices put generic 
savings at risk.  

 

Generic #rx save (state) taxpayers and patients billions of dollars each year, strengthening public 
programs like Medicare and Medicaid (Image: state Medicare and Medicaid savings) 

 

#generic medicines saved (state) $(state savings)! Support smart polices to protect and expand 
these savings.  

 

Generic drugs provide real solutions for real people, find out more at http://accessiblemeds.org 
#medswithinreach 

 

Generic drugs save Americans over $ billion a week, find out more at http://accessiblemeds.org 
#drugcosts 

 

Brand drug prices go up…and generic prices go down, find out more at http://accessiblemeds.org 
#drugcosts 

http://www.rxsolutions.us/
http://accessiblemeds.org/
http://accessiblemeds.org/
http://accessiblemeds.org/
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Suggested Facebook Posts 
 

 

I support the Association for Accessible Medicines who is working to ensure that 
patients have access to affordable prescription drugs. www.accessiblemeds.org  

 

Did you know that generic drugs saved the US #healthcare system $1.46 trillion over the 
past decade? Find out how much your state saved, and what we need to do together to 
keep medication prices competitive: www.rxsolutions.us  
 

Generic drugs are 89%+ of all US #prescriptions. See why generic drugs are important for 
keeping our #healthcare system costs low at www.rxsolutions.us  

 

Generic drugs save all of us, and our #healthcare system, real money. But there are 
thousands of generic drug applications waiting for review by #FDA. This is a missed 
opportunity. See why: www.rxsolutions.us  

 

If you care about the millions of patients whose health and lives have been improved and 
saved through access to generic medicines, your voice is urgently needed. You can make 
the Association for Accessible Medicines a more powerful source of pro-competition, 
market-based and patient-centered solutions. Find out how at www.accessiblemeds.org  

 

  

http://www.accessiblemeds.org/
http://www.rxsolutions.us/
http://www.rxsolutions.us/
http://www.rxsolutions.us/
http://www.accessiblemeds.org/
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ASSOCIATION FOR ACCESSIBLE MEDICINES COMMUNICATIONS 
The Association’s new identity elevates what our work is truly about— getting more 
medicine to more people who need it. The generic and biosimilar medicines industry is 
one of the nation’s great healthcare success stories, and we want to continue to shine a 
light on how critical competition from generics and biosimilars is to lowering the cost of 
medicines so that Americans and our health system can afford them. 

 

Our Brand Promise 
Our brand promise conveys what we stand for and how that’s distinct in the market. It 
provides an internal north star, guiding all our words and actions as we bring AAM to life 
across all touchpoints and audiences. 
 

The Ripple Effect 

We’re driven by the belief that access to safe, quality, effective medicine has a tremendous 
impact on a person’s life and the world around them. 
 
Generics and biosimilars help more people in more places live healthier lives. And when a 
person has the foundation of health, they have a foundation for life. They’re able to do more, be 
more and reach their potential; and our society, economy and country are stronger for it. 
 
We work to drive down the costs of existing drugs and the development of new ones so people 
can afford the medicines they need. 
 
We work to get safe, effective and more affordable medicines out of the labs and into the hands 
of the people that they’ll benefit. 
 
We work to increase competition, so payers and patients have a choice in the marketplace. 
 
We work to improve people’s lives, improving the world in turn. 

 

Include a link to accessiblemeds.org or biosimilarscouncil.org on your website or in your 
email communications.  

http://accessiblemeds.org/
http://biosimilarscouncil.org/
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Talking About the Association for Accessible Medicines 

 

Talking About the Industry 
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RESOURCES 
The following are some public online resources on third party pricing trends: 

 

AARP 

A new AARP study showed that branded pharmaceutical prices soared by 15.5% in the past year and 
notes that the average annual cost for one brand name drug used on a chronic basis now exceeds 
$5,800. In contrast, AARP’s similar study of generic medicines found that generic prices for 280 widely 
used drugs dropped by 4%, with some medicines dropping by as much as 30%. The earlier AARP study 
on generics identified brand and specialty drugs as key drivers of growing costs while noting that 
generic drug costs continue to decline. That report also showed that an average senior with three 
prescriptions who used a generic alternative stood to save as much as $850 per year. 

December 14, 2016 AAM Press Release 
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Express Scripts 
 

 

 

 

 

 

 

 

 

 

 

While news reports focus on a few outliers, payers should remain confident that, on the whole, generic 
medications continue to deliver significant cost savings. Encouraging use of generics over more-
expensive brand alternatives, when clinically appropriate, keeps costs down and helps patients adhere 
to their prescribed therapy. From the base price of $100.00 set in January 2008, in December 2016, 
prices for the most commonly used generic medications decreased to $26.27 (in 2008 dollars), and 
prices for the most commonly used brand medications increased to $307.86 (in 2008 dollars). 

Express Scripts 2016 Commercial Drug Trend Report 
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U.S. Department of Health & Human Services 

 
Generic drugs account for the majority of dispensed prescriptions, but a relatively small percentage of 
spending. 

• In the Medicare Part D program, generics increased from 52.8 percent of filled prescriptions 
in2007 to 77.5 percent in 2014. As a percentage of gross spending, generics increased from 
18.5 percent to 23.0 percent over the same period. 

• In 2014 in the Medicaid program, generic drugs represented the majority of drugs used, almost 
57 percent of units. However, generics represented only 18.3 percent of gross spending and 
32.4 percent of net spending. 

• In 2014 in the VHA, generic drugs represented approximately 84 percent of the outpatient 
30-day equivalent prescription fills and 25 percent of the prescription drug spending. 

 
Report to Congress: 
PRESCRIPTION DRUGS: INNOVATION, SPENDING, AND PATIENT ACCESS 
December 7, 2016 
Department of Health and Human Services 
Prepared by: 
Office of the Assistant Secretary for Planning and Evaluation (ASPE) 
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U.S. Government Accountability Office  

 
Generic drug prices declined overall under Medicare Part D—the voluntary outpatient prescription drug 
program administered by the Centers for Medicare & Medicaid Services within the Department of Health 
and Human Services (HHS)—since 2010. Specifically, generic drug prices fell 59 percent from the first 
quarter of 2010 through the second quarter of 2015. This decline reflects a changing basket of 2,378 
unique generic drugs, including those that came into or exited the market during this period. GAO also 
analyzed an established basket of 1,441 generic drugs that were present during the entire period of 
analysis. Unlike the larger changing basket of drugs, prices of established generics decreased 
moderately and then increased slightly (see figure). The steeper price decrease for the changing basket 
of generic drugs is at least partially attributable to more rapid price declines among new generic drugs 
as they enter the market. 

Report to Congress: 
GENERIC DRUGS UNDER MEDICARE 
Part D Generic Drug Prices Declined Overall, but Some Had Extraordinary Price Increases 
August 2016 
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Rx Solutions Campaign (Print Ad) 
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Issue Fact Sheets 
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